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V I S I O N
Be the pioneer in creating the new

economy for sports, entertainment and

technology to shape Indonesia's future

M I S S I O N
Establish Bali United as the leading

brand in sports in Indonesia and on a

global scale

To be the largest fans experience

ecosystem. To incubate communities and

give them platform to tell their stories

Invest in ground breaking new

economy opportunities in technology

and entertainment to drive long term

growth

PT BALI BINTANG SEJAHTERA TBK



P T  B a l i  B i n t a n g  S e j a h t e r a  T b k

Bali United FC | Bali United Basketball

P T  K r e a s i  K a r y a
B a n g s a

90%

P T  R a d i o  S w a r a
B u k i t  B a l i  I n d a h

99%

P T  B a l i  B o g a  
S e j a h t e r a

90%

P T  I O G  I n d o n e s i a
S e j a h t e r a

95%

P T  E k o n o m i  B a r u
I n v e s t a s i  T e k n o l o g i  

90%

P T  M a n u s i a  M a s a
D e p a n

A I  :  C O N I C

50%

Bali United
Cafe

E-sports Team &
Community

Virtual Human Agency
Joint Venture with

RANS Enm.

P T  R a h a s i a  G a d i s
N u s a n t a r a

P T  K e l o l a  A s e t
D i g i t a l  

P T  K r e a s i  D i g i t a l
M a d a n i

360 Digital Marketing Agency
Community Incubator & IP House
Entertainment & Content Enabler

Bali United Radio
(106.9 FM)

60% 30% 47%
Community & Beauty NFT for Sports

Joint Venture with Mahaka
SME's Community

Joint Venture with PNM

P T  P e d a g a n g  A s e t
K r i p t o 70%

Crypto Exchange Company

Investment
Vehicle

PT BALI BINTANG SEJAHTERA TBK

c o m p a n y  s t r u c t u r e
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H i g h l i g h t s  o f  2 0 2 3

2 0 1 5
Bali United FC founded

2 0 1 7
Runner-up in Liga 1, 
Compete in AFC Cup

2 0 1 9
IPO as the first football club in SEA,
Champions of Liga 1 2019

2 0 2 2

2 0 2 3

Launched Baliverse NFT, 
Back to back Champions of Liga 1 2021/2022

Bali United becomes the Indonesian
representative for Asian Champions

League 2023

b a l i  u n i t e d  f c

PT BALI BINTANG SEJAHTERA TBK

2 0 2 4
Playoff Championship Series 2024

Bali United football grassroots
academy 



PT BALI BINTANG SEJAHTERA TBK

H i g h l i g h t s  o f  2 0 2 3
B a l i  u n i t e d  b a s k e t b a l l

2 0 2 0

2 0 2 3

Bali United Basketball Club founded

PLAY OFF IBL TOP 8

Finished with winning record, 4th in
Division

Formed U-15 and U-19 teams for talent
regeneration

Thriving social media presence 
4th in number of followers among IBL teams
1st in engagement rate among IBL teams

2 0 2 4
IBL NUMBER 6 ON THE TABLE
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Newly renovated to host Worldcup U20
in 2023 to 17,000 seats

Bali United's I Wayan Dipta as host of
AFC in September 2022 

B a l i  u n i t e d  f c
S T A D I U M
F I F A  S T A N D A R D  s t a d i u m
F O R  I N T E R N A T I O N A L  m a t c h

Hosting AFC WOMEN’S ASIAN CUP 2024



PT Bali Bintang Sejahtera Tbk is currently using 3 fields
and other supporting facilities at Bali United Training
Center, Gianyar. Bali United is renting the land owned
by PT Bina Raya Perkasa.

B A L I  U N I T E D
F O O T B A L L
R E L A T E D  E V E N T

2 0 2 3
Training camp for World U-17 teams :
Poland, Mexico, Japan, Canada, USA
Host friendly match for Worldcup U-17
Poland vs Argentina

2 0 2 4
Host of AFC U-17 Women’s Asian
Cup
Host of Bali 7s International Youth
Tournament (upcoming)



C O M P A N Y  S T R U C T U R E  &  O V E R V I E W

PUBEX 2024

B U S I N E S S  H I G H L I G H T S  &  D E V E L O P M E N T

S p o r t s  :  F o o t b a l l  &  B a s k e t b a l l

S p o r t s  a s s e t s  :  B a l i  U n i t e d  A s s e t s  u p d a t e s  

F I N A N C I A L  H I G H L I G H T S

B U S I N E S S  R O A D M A P  2 0 2 4

T O D A Y ’ S

A G E N D A

PT BALI BINTANG SEJAHTERA TBK

T h e  F U N N E L  O F  F A N D O M  :  I N N O V A T I O N  &
A C H I E V E M E N T

S e r v i c e s  G r o w t h  a n d  n e w  b u s i n e s s  m o d e l  



T H E  L A R G E S T  F A N S  E X P E R I E N C E  E C O S Y S T E M

U N I T E D

C R E A T I V E



I n t e l l e c t u a l

P r o p e r t y

E v e n t s C o m m u n i t y  &

P l a t f o r m s

P r o d u c t i o n

H o u s e

L i v e

S t r e a m i n g
E v e n t

O r g a n i z e r

D i g i t a l

A g e n c y

T a l e n t

M a n a g e m e n t
P r o d u c t

D i s t r i b u t i o n

P r o m e d i a

T e k n o l o g i

I n d o z o n e K i l a t . c o m

2 0 2 4

I n t e l l e c t u a l  P r o p e r t y
&  C o m m u n i t y

S e r v i c e s  &  A s s e t s

A m p l i f i e r

b u s i n e s s  m o d e l

p r o d u c t

S e r v i c e s

M e d i a

B 2 C  p r o d u c t s

R e t a i l
R e t a i l

P r o d u c t

P a r t n e r s P a r t n e r s P a r t n e r s



M u l t i p l e  P a s s i o n  P o i n t s 2 0 0 +  I P  P r e s e n c e  s t r o n g  i n  G e n  Z  &  M i l l e n n i a l s 1 8 0 +  E v e n t s  |  2 0 +  C i t y  |  8 0 0 , 0 0 0  A t t e n d a n c e  i n  2 0 2 3

R E L I G I O N

6 . 5  M I O +

S M E ( S )

2 . 2  M I O +

O N L I N E  D R I V E R

4 . 5  M I O +

W O M E N  E M P O W E R M E N T

5 . 5  M I O +

M U S I C  &  E N T E R T A I N M E N T

1 7  M I O +

E S P O R T S

1 . 8  M I O +

G E N  Z  A N D  W R I T E R S

8 . 3  M I O +

Big IP Festival with more than 20,000+ attendance

Medium to small event scale with 500-5,000+ attendance

I n c u b a t e  &  M a n a g e d  1 0 0 %  b y  U n i t e d  C r e a t i v e

I n t e l l e c t u a l  P r o p e r t y
7 5  M i o +  f a n s  a c r o s s  a l l  p l a t f o r m

O f f l i n e  R o a d s h o w  E v e n t  I P

o v e r v i e w  o f p r o d u c t



C O M M U N I T Y
E V E N T

F A N D O M

B R a n d
e v e n t

p r o m o t o r

B r a n d
s o c i a l  m e d i a B r a n d ’ s  I P

B r a n d
a m b a s s a d o r

MULTIPLE fandom
based event

International fan
meetings & concert

Managing Social Media
for Indonesia big brands

Trusted agency for
Brand’s prestigious IP

Negotiating and bringing
international artist as brand

ambassador 

s p o r t
m e r c h

C a s u a l  s p o r t s  b e a u t y
p r o d u c T

From official Bali United
merchandise to casual

sportswear
Diversivied

Product Range Diversivied
Product Range

E v e n t

D I G I T A L
C A M P A I G N

T A L E N T

a d v e r t i s e m e n t

F a n d o m = c o n s u m e r s
b u s i n e s s  m o d e l

Brand event with
guaranteed attendees

due to our fandom base





MEDIA & COMMUNITY MARKETING

1 7 M +  f o l l o w e r s 3 5  +  F a n d o m s

3 0 K  l e a d e r s  i n  
w h a t s a p p  g r o u p s

9 9 M +  m o n t h l y
i m p r e s s i o n s

exclusive interview by kvibes

2 0 2 3                      H I G H L I G H Tk v i b e s

https://youtu.be/8g9HhkHgjEM
https://youtu.be/lRbcP4QLMxQ
https://youtu.be/lRbcP4QLMxQ
https://youtu.be/eKEIGyktujA


promotor and brands

S U G a | d - d a y  t o u r
B N I  s p o n s o r s h i p

Z I C O
T e l k o m s e l  p e r f o r m a n c e

B l a c k p i n k
i n d o m i l k  s p o n s o r s h i p

x o d i a c
t e l k o m s e l  p e r f o r m a n c e
s o l o  b i r t h d a y  c e l e b r a t i o n

k r u n k
i n d o m i l k  r a n d o m  p l a y d a n c e

2 0 2 3                      i n t e r n a t i o n a l  a r t i s t Sk v i b e s



N e w  g l o b a l  b r a n d
a m b a s s a d o r

promotor & brandsk v i b e s2 0 2 4                      i n t e r n a t i o n a l  a r t i s t S

N E W  g l o b a l  B r a n d
a m b a s s a d o r

I n t e r n a t i o n a l  
f a n  m e e t i n g  a r t i s T



MEDIA & COMMUNITY MARKETING

1 0  c i t i e s

1 4  e v e n t s  i n
2 0 2 3

4 0 0 , 0 0 0 + +
a t t e n d e e s

1 0 m i o  r e a c h /
e v e n t

2 0 2 3  c o m m u n i t y  e v e n t



MEDIA & COMMUNITY MARKETING

2 4  e v e n t s  i n
2 0 2 3

2 , 0 0 0 - 4 , 0 0 0
a t t e n d e e s / e v e n t

5 , 0 0 0 , 0 0 0
r e a c h / e v e n t

2 0 2 3  c o m m u n i t y  e v e n t



c o m m u n i t y
a w a r d  o f  t h e
y e a r  f o r  w o m e n
e m p o w e r m e n t  i n
2 0 2 3  b y  t h e
m i n i s t r y  o f
y o u t h  

4 5  S C H O O L S  &
U N I V E R S I T I E S
V I S I T E D

1 4 5  k +
a t t e n d e e s

1 7 8  M  +  
S O C I A L  R E A C H

2 0 2 3                             W O M E N - D R I V E N  I M P A C T MEDIA & COMMUNITY MARKETING



A C T I V E
M E M B E R
9 0 0 K +

2 0 2 3 - 2 0 2 4   D e e p e r  e n g a g e m e n t  w i t h  f a n s

Managing more than 35k+ group chat on whatsapp,
telegram & discord based on each of their passion
points. 

Active database of fandom
Understanding topics that matters to fans
Creating campaign & conversation based on topics
that’s meaningful
Research pool for marketing activity

MEDIA & COMMUNITY MARKETING



# 4  T O P  T R E N D I N G
L I P  P R O D U C T  O N
T I K T O K  

3 0 , 0 0 0 +  P E R F U M E
S O L D  O U T  

T R E N D I N G
P R O D U C T S  F O R
P E R F U M E  I N  2 0 2 4

RETAIL2 0 2 3 - 2 0 2 4                          b e a u t y  B R A N D



Highlighted by various media:

c r e a t i n g  3  v i r t u a l  h u m a n s
a n d  b r i n g i n g  t h e m  t o  l i f e

f o r  i n t e r n a l  I P  a n d  b r a n d s



Partnership with Samville & friends
for 3D and animation production
house. A leading production
company in Indonesia 

B u s i n e s s  e x p a n s i o n
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C O M M U N I T Y
E V E N T

F A N D O M

B R a n d
e v e n t

p r o m o t o r

B r a n d
s o c i a l m e d i a B r a n d ’ s  I P

B r a n d
a m b a s s a d o r

MULTIPLE fandom
based event

International fan
meetings & concert

Managing Social Media
for Indonesia big brands

Trusted agency for
Brand’s prestigious IP

Negotiating and bringing
international artist as brand

ambassador 

s p o r t
m e r c h

C a s u a l
s p o r t s  

b e a u t y
p r o d u c T

From official bali united
merchandise to casual

sportswear
Diversivied

Product Range Diversivied
Product Range

E v e n t

D I G I T A L  C A M P A I G N

T A L E N T

a d v e r t i s e m e n t

F a n d o m = c o n s u m e r s  b u s i n e s s  m o d e l

Brand event with
guaranteed attendees

due to our fandom base

2022 2023 2024



A S  L I V E S T R E A M I N G  P R O D U C T I O N

F I F A  W O R L D C U P  U 1 7 ,  I n d o n e s i a

o p e n , h o l Y w i n g s  s p o r t  s h o w

L I V E  S T R E A M I N G  S E R V I C E S
G R O W T H  O N  L I V E  S T R E A M I N G  A I R  T I M E  &  P R O D U C T I O N  S P E C I A L I Z E D
I N  T H E  S P O R T S  I N D U S T R Y



E V E N T  O R G A N I Z E R  &  P L A N N E R
W I D E R  A R E A ,  B I G G E R  S C A L E

I N D O M I E
R A W O N

A X I S
N A T I O N
C U P
N A T I O N W I D E
H I G H S C H O O L
F U T S A L
C O M P E T I T I O N

3 0  c i t i e s 1 2 , 0 0 0  a t h l e t e s

1 , 2 0 0  s c h o o l s G r a n d  f i n a l  i n
I s t o r a  S e n a y a n  

3  c i t i e s
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Revenue
Operating Expense

Operating Profit

Other Income
Tax (Expense) Income

Net Profit

EBITDA

363.3
(437.9)

(74.6)

76.6
(3.7)

(1.7)

(44.5)

353.1
(327.5)

25.6

6.8
(14.4)

18.0

49.9

2.9%
33.7%

(391.4%)

1026.5%
(74.3%)

(109.4%)

(189.2%)

2023 2022 % NOTES

Increased income at club management
segment

Increased operating expenses related to
football and basketball activities, as well
as increase in other fixed operating
expenses related to company's businesss
development

Increased other income is realized gain
from stock investment

I N C O M E :  F Y  2 0 2 3  V S .  F Y  2 0 2 2



Revenue

Operating Expense

Operating profit

Other Income

Net Profit

EBITDA

56.6

(74.9)

(18.3)

18.4

0.1

(11.1)

(32%)

(9%)

(1930%)

(54%)

(100%)

(309%)

Q1'24 Q1'23 % NOTES

Decrease in revenue due to decrease in
sponsorship income 
(Q1'23 = 45M and Q1'24=8.5M)

 

83.0

(82.0)

1.0

40.1

41.1

5.3

I N C O M E :  Q 1  2 0 2 4  V S .  Q 1  2 0 2 3



Q1'24 % NOTES

Primarily from sponsorships,
digital campaign and event
organizer

 

Club Management

Sport agency

Others

Total Revenue

31.17

24.6

0.79

56.55

55.1%

43.5%

1.4%

100%

R E V E N U E  S E G M E N  Q 1  2 0 2 4



Q1'24 Q1'23 % NOTES
Asset
Current asset
Non-current asset
Total assets

Liabilities
Current liabilities
Non-current liabilities
Total liabilities

Equity
Total liability + equity

529.1
255.5
784.6

41.1
16.4
57.5

727.1
784.6

579.5
231.0
810.5

44.5
10.6
55.1

755.4
810.5

(9%)
11%

(3%)

(8%)
55%
4%

(4%)
(3%)

Healthy and nimble balance sheet
with virtually no bank loans 

Net cash position provides flexibility
to make investments and allow
deployment of resources to strictly
focus on growth

B A L A N C E  S H E E T
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Converting our fans into consumers. Diversifying and strengthening revenue
streams through B2C (ticket sales, website monetization, merchandising and
products sales)

Growing services business through community marketing from end to end

Growing retail products brand: 
Expanding Rahasia Beauty’s products through collaborations with
artists such as Naura Ayu and Cinta Laura
Penetrating the beauty market with more SKUs in the pipeline to
target teens demography in cosmetics and perfume

B U S I N E S S
R O A D M A P
2 0 2 4  

Growing football youth talent by holding Bali United Academy, Bali 7S
International Youth tournament for business sustainability and the future of
Bali United’s talents.
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